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THE KEYS TO SUCCESS

Pianist Lorie Line charms listeners, sells music to the tune of $1 milion

Lorie Line

Claim 1o fame.” Pianist at
Dayton's and racording aris
weho probably will sall JA0o
racordings and gross $1.5 mil-
lian this yaar

Born/ June 30, 1868, Phoeniy,
Ariz.

Rasidence/ Livas in Excalsior
wilh husband, Tim, vice prasi-

| dem for seles and markaling of
| Tirme Liree Productions, and
daughter Kendall, 4

Education’ Bachelor's de-
gree in piano parformance trom
University ol Nevada al Feno

Career, CEQ Of Time Ling
Productions, 1989 to prasant.
Pianist for Deyton's, 1988 to
presant. Did marketing wark for
Manalyne Inc., 8 propany-
management firm, 1987-88, Di-
rector of markating for Borson
Constrection inc., 1986-87. Pra-
viously was backup planist for
clubs in Fano, Ney,, and secre-
tarial and markating workar for
a construction company.

Moat often reguasted
tunes at Dayton's/ Saloo-
fions from “Phambom of the Op-
ara’'; her signatura piece,
“Thresds of Love.” During T
Chrigtrmas saason, "Jingla
Balls, " "Rudoiph tha Rad-
Hosed Raindaer," "“Tha Holly
and thavy.” From kide, songs
frgim ' Aladdin.”

License plate, TELIVAY
AT AT AT & T

Staff Photos Jetf Wheeler

LEFT/ Losie Line played at
Daylon's in Rosedale as shop-
pers checked out a nearby ta-
ble of her COs and tapes.

Linw is fond of figures. She's proud that e

By Jon Braam Staff Writer business, Teme Ling Productons, has grown

hara (g a razor blade, But no shest 750 parcant this year, The CEQ has expanded

mugis, atop Lorie Ling's piano at Day-  her staff from 1% 0 five pecple, For her

ion's. She doesn’t need ahaat music, currant hollday concert tour, eight of the 11

she plays mosily by aar. Sha goss perfgrmances — including two al Orehasira
maad the razor blade, in 8 woodan handla, 1o Hall in Minneapolis — are eold out. Har pri-
slice opan thix shrink-wrap on cassetias and vataly hekd business, mnhln_nganl:l salling piano
compact discs so sha can autograph tharm, music, will gross more than $1.5 million this

yaar, whien she axpects (o sall 250,000 record-

Line salls lots of cassaites and COS at Day- ings. And shir poakels mora Monay par ra-

tan's, Whenever she serenades shoppars at

one of Dayton's deparimant staras, har ii‘-DaI is  LIME Continued on page 3F
b maova 100 recordinge an haur, which sha

can do on a busy day. Thes year, Lina figuras,
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‘cording than probably any artist in
the recording industry except coun-
try-superstar Garth Brooks.

What s Lorie Line selling?

First, the music: It's instrumental
pidno music, combining the famil-
iarity of Muzak with the feel-good
spirit of New Age, performed with
the enthusiasm of a piano-bar play-
er. It's ideal background music for
Middle America, or for a yuppie
dinner party. .

Second, accessibility: Not only is
her music accessible (she plays
mostly tunes from Broadway and
‘movies, pop classics and Christ-
mads favorites) but she is accessible
‘herself. She performs at a Dayton's
twice a week (more often during
holiday season), developing one-to-
onerelationships with thousands of
customers. She figures it takes her
30 seconds on the piano to hook a
listener and make a sale. She auto-
graphs the recordings, talks to the
shoppers and accommodates song
requests. There's no distance be-
tween the performer and her fans.

Hooked on Line )
Perry Jurgens of West Bloomington
got hooked on Line three years ago
at Southdale.

“'She has a unique capability to
play-pieces that are familiar to each
of us; but she's able to wear her
own style. She transitions from
‘piece-to piece more seamlessly
than anyone I've ever listened to,"
Jurgens said. ““She can satisfy both
spectrums of moods — if I need to
become stimulated or motivated,
her music can lift me up. It [her
-music] can bring you down and
give'you a calmness or peace.

I use the music in my car. Our
_daughter uses it at the university
-when'she's studying with all the
‘pressures of finals. Lorie Line has

eally become a companion."

Jennifer Whiting of Maple Grove
saw a report on Line on local TV
news and checked out two of her

recordings from a library, renewing

‘them for several months. Finally,
last week her mother in Utah sent
Bér three Line recordings for her

irthday.

1 like it because it's more than
“soothing music; it speaks to my
héart. She evokes feelings rather
than just pleasurable listening,"
said Whiting, who has never seen
Line perform in person. “She
makes my three daughters dance
—they're 9, 5 and 1; my 13-year-
old boy doesn’t dance to her. When
things are crazy, | can put it on and
it doesn't feel crazy.”

‘Antidote to mall syndrome
‘Minneapolis fiddler-mandolinist Pe-
“ter Ostroushko has played with
Line in concert and on recordings
for two years, but he has per-
formed with her only once at Day-
ton's. He marveled at her magicin
the department store. “What *
‘amazed me most is that it was
Eacked with people; they could
TRardliwuall thav had mall-hreath-

- people are blown over by it. Re-

*‘For her market, | wouldn't play
one more note or one less note,"”
said St. Louis Park pianist Steve
Anderson, who plays everywhere
from Timberwolves games to Nord-
strom department store and works
for Mill City Music, which distrib-
utes Line's recordings to gift
shops. “‘More than anything, she
puts emotion and feeling into it."”"

You can hum the tunes
Line, 35, has her own theories
about why her music sells.

"I have these clear melodies, very
flowing music, not so complex that
you cannot hum to it. Not too jazzy,
not too classical. It's very — every-
body says this word — very acces-
sible to the public. | think | write
highly emotional music, whether it's
happy or sad,” she said the other
day in-her Excelsior home.

Sitting on a couch in her expansive,
modern white-on-white living room,
she didn't seem as bubbly as she
does at the piano. But there’s an
unrelenting upbeat drive, combined
with warm-hearted calculation,
about her whether she's giving an
interview or conducting a rehearsal
of her band at a church.

Staff Photo/ Tom Sweeney
Lorie Line, in her living room: “I
really believe in the quality of the
musicianship and the arrange-
ments | put across to the people.
And then | bring in a creative show
that's not like George Winston. ..” .
"I really believe in the quality of the
musicianship and the arrangements
| put across to the people," she
continued. “And then I bring in a
creative show that's not like
George Winston. He just plays solo
piano and you just sit and relax.
Mine has ups and downs."

Lorie Line tour

Midwest schedule/

H Monday and Tuesday at Wood-
dale Church, Eden Prairie

M Dec. 9 at Benedicta Arts Center,

St. Cloud
B Dec. 10 and 20 at Orchestra Hall, To put it succinctly, Lorie Line is
Minneapolis carefully packaged, shrewdly mar-

B Dec. 13 at Jeschke Fine Arts
Center, Sioux Falls, S.D.

H Dec. 17 at Chester Fritz
Auditorium, Grand Forks, N.D.

Tickets sold out except for
Dec. 17 in Grand Forks. Call
(701) 772-5151

Band members/

Eddie Robinson, vocals

Marc Anderson, percussion

David Bullock, violin

Merilee Kemp, oboe, English horn

Bruce Kurnow, harmonica

Sarah Lewis, cello

David Livingston, recorder, sax

Dean Magraw, guitar

Peter Ostroushko, mandolin, fiddle

Ray Smith and Ralph Schwartz,
trumpet )
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keted, middle-of-the-road entertain-
ment performed by a charismatic
pianist surrounded by first-rate
accompanists.

“She has a knack for marketing,"”
said Katie Erickson, Dayton's spe-
cial nts director, who works
with Line and Dayton's 13 other
pianists. ""She's wonderful with
customers and responds to them.
She interacts with them, she's not
just background music."

Said Ostroushko, *'I've been bust-
ing my butt trying to make it as a
musician for 20 years or more, and
she's doing things I'm not able to
pull off, like selling out Orchestra
Hall. She's doing things business-
wise that | should've figured out a
get this glow. AP s =
Said Anderson, who has put out his
own piano instrumental album, “It's
like an engine and she's hitting on
all eight cylinders — marketing, dis-
tribution, live performance. She
does her research in terms of pick-
ing out what to play — not ‘Ice
Castles' and the ones that have
been done a million times. Her
“packaging is attractive. She has
good [album] titles for the gift-shop
market; her name alone is effective,
and she has played off it: ‘Out of
Line," ‘Storyline.” "

“I've been in this business for so
long | can be jaded," said Os-
troushko, best known for his fre-
quent work on Garrison Keillor's “A
Prairie Home Companion” radio
show. "“But some people stand
there for three hours, like they are
at a concert watching Tina Turner;

member, this is instrumental music;
this is not Prince, Janet Jackson or
Neil Diamond singing."”

Minneapolis harmonica player
Bruce Kurnow, who does 40 perfor-
mances a year with Line and has
made five albums of his own instru-
mental music, believes she has
found a way to make the familiar
different so all age groups can re-

Anderson calls her “the ‘Jurassic
Park’ of the gift-shop market" be-
cause she has achieved "‘astro-
nomical sales with untraditional
methods" and without radio expo-
sure or newspaper writeups.

_Ine/ Pianist is accessible, and so is her music

she's more like Harvey Mackay, the
slick supersalesman who wrote
“How to Swim with the Sharks,"
than like the entertaining pianist Pe-
ter Nero — that she's more bottom
line than melody line.

Line sees herself as 50-percent
business, 50-percent music. She
said her orchestrator tells her she's
the “Mozart of the '90s"" and her
lawyer calls her *‘his most busi-
ness-savvy client."” Says the piano-

Line continued on page 5F
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playing CEQ: V'l do what seems to
bs comman sansa.’

When she wag in grade school in
Reng, Mav., Lorie Portar was ab-
sassed with playing the piand af
-gchiool, at church and &t & naigh-
‘ber's house. Her ﬂarsl}r;!&h'ﬂmsﬂy
bowgnt her 8 piand; 85
sons for 8 decade and than ma-
jored in piano perfarmanca at the
Uniwarsity of Mevada-Reno. &ha ra-
alizad sha could never play in &
classical orénesira because sho
prafarrad to play by ear, !hat.baing
“& concert pianist is & lonely job,”
and that she couldn't stay up late
encuwgh to play in a pianc bar, plus
the fact that she dossn't sing.

Line pays attention to dedails, such
85 raving har own stall pui Day-
ton's price stickers on hed record-
ings %0 the stickers don't Gover up
any of the cover art. Even though
ghé no longar perfonms at wead-
dings, Ling's phona numbss is list-
ad i the white peges in Case some-
one wants 1¢ bock & concert or
ardar a quantity af recordings.

Ling hag tried to axpand har mus-
cal horizans with each of her seven
recording projects, She has anlist-
&d suggestions for musicians from
recording engineers at Studio M of
Minnasota Public Radio, where she
usually records, and she hes endad
up with soma of tha finegt Minneso-

. fa players on har records and in her

£o the outgoing Parter worked for
& Reno construction company far
10 years, markating pourad-in-
place concrete frames. it would
prove o be on-the-job training,
however, since she hadn't studied
busingss or marketing in & .
‘Wihan they wera nawly marriad, Rer
nusband, Tim Ling, was transfarrad
oy Josten's to the Twin Cies m
1565, 3he continued o do market-
ing fes eonsiruction companias un-
til, in Qctober 1988, she auditioned
for Dayton’s,

n's is whare Lor Line prac-
tices, [She works witn 8 small an-
samble during the holiday season,
sk thie rest of the tmel. Cayton's
is glso where she researches what
her fans want o hear and o they
react to new metenal. Despita her
caleulated approach, she takes a
miodest view of what she does et
the departmant storg: “1'mM & mod-
arn-dey straat musician,” $he s,

Except she plays for plastic, not
pEnniBE.

Selling parking ramps
‘Lovie is always in-motion,” sald
her husbend, Tim, whe this month
auit hitg job as a Jostan's class-ring
roduct manager to bacome har
ul-fima vicl prasitent for salas
gnd markating. “'¥Whan | met har,
ghe was putting all that anargy inlo
congrste parking struc-
turas,” ha said.

Just sbout svaryond Wid Works
with Ling says she's motivated, en-
thusiastic and positive.

“She knew what she wanted and
how b0 dio it Sha cama 10 us with
an antira plan," sgid Mary Beardan,
wha worked &t Dayton's for 11
years bafare becoming genaral
meanzgar of Tire Ling Produchons
11 months ago. "W [at Dayton's)
just had to execufta it”

evar-axpanding band: OsiGusnko,
parcussionist Marc Andersan, gui-
tarist Dean Magraw, 2. Paui
Chamber Orchastra rumipéter Gary
Bordner, gospal singss Ropbart (Ed-
di@) Rabinson (who sings vocalise
rathar tha® actual words).

Ostroushko, wha has played with
such stars as Bob Dylan, Emmylou
Harris, Chet Atxins and Willke Mal-
gon, ecknowladges thal playing
with Ling iz not the hippest or most
prestigious gig in towin,

“Thara's 4 |of of Greal pasd piaglm
&5 In this town, ar}ﬁmﬁ-ﬂ:ﬁ
af technically &
ﬂmﬁrm.” Ostroushko said. 'But
it's ong thing to be & great, @enied
musicien and =it at homs, Lorie
Line iz one of tha few pianc playsrs
Igging. Sha's got d ¢hops. . ..
aﬁth her mgteriel, she i catening
toward a COMMoN denominator.
But shi surrgunds harsslf with

. grest musicians, and il's gresi to

play with them, whedwsd it's i br-
chastra Hall or Daylan's.
Rejected miajon laveds
Line"5 $uccess s an independent
eniragranaur & no seliet i e
mugic industry. She has recaived
gvartures from majds recid [abals,
turning down offers fron e wow-
defunct Virgin Classics and frafl a
new labal baing started by he Mu-
sicland empire,

Ling baliavas in doiig DuBiiass ner
vm weay, howavar, Gt :r&[a:u-ilhm‘.l}'
the established way, konetieiess,
thiz manth sha Rired for tha firsd
tirme a promater 1o try 1o galn iadlc
girplay nationwide. In addiion o
tha currant “Sharing the Seasdc)

I, Ling has a new alburm soned-
ulad o hit storas in Januay.

For nest vear, 1he puakes = trIng
about doing & Sudrmamen Condai ol
in addition 1o her third ananwes noil-
day tour, which will grow by four ar

CALL THE
STAR
TRIBUNE
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Toligten o fhe music of Larie Ling,
call 67T3-5065, Then select ong of
these four-digit Aurmbers to near a
4f-gecond sample of the $ang:

“Threads of Love' " e, S830
“Irfant Hcly, Infant Lowly' ... 431
"Deck the Hells” v mmmnn

“Prince of Tides™ ... 3433
“Ormgen [or @ DEY " e 3

The bottom line

Abum [year) Bales a5 of Moy, 23
Ot af Line™ (1905) ... av.E2a
“Storying” (1980) oo 553
“Shafing tha Saason (1951) .. 118,764

Thredds of Love™ (1982} ... &g 688
“Beyond a Dragm" (1993] ... 63,035
“Sharing the Sesson I {1958 <L013

fiva concerts, She's algo planning
to racord 8 pland albumm of fymis
far the mainstream, not the Chris-
tign-music marketplecs. And sha'll
take January through March off at

. Dayton's.

She'll 3o on & skiing vacation for a
waak and also devote considerable
tine 1o her 4-year-old daughier,
Kandall, who doesn’t get much ai-
tantion from Mom during the fourth
quartar of the yeer, her busy per-
formances season.

Cosmetic commotion

“I's & blg to-do when Lose plays
hwre,” said Jill Szmuelson, a beau-
ty adviser at the Estée Leuder
countar gt Dayton's Aosedake, Lne
puls shoppears In & good maod,
Saiualzon sald, but har bu M
i) crownd often ablilarates the coe-
eiicE counter, MCGnYaniBncing
soma Eatée Lawder cusiomers,

As Lina bagins each selecticn, two
ar thras peopla stop b waheh and
ligian, By mid-scng, a couple dozen
pEople are watching. Line parforms
witth enthusiashc body lancuage, no
takier what the lempo of the pieca
5125 playing — but she's nof @
hagm. Zha signals har sideman
whian o take solos; thay have shaat
rinzsic 1o show them the melody,
bt they'ra mastly winging it

Shoppars 1alk to her as she plays.
At 's @nd, there's & smattering
if mtrsa. hast of the people
migve on. Meanwhile, Ling Ras soid

another nandful of cassettas and
G,
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